A Guide to Creating Award-Winning Ads
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Part II:  Six Steps to Creating an 

Award-winning Entry

1.  *Identify Information
2.  *Brainstorm Ideas
3.   Sketch Ideas

4.   Draw Mockup 

5.  *Proof. Make Corrections

6.  *Prepare final copy
 Six Steps to Creating an Award-Winning Ad

1. Identify information to include in the ad. 

2. Brainstorm ideas (theme). 

3. Sketch ideas.

4. Draw mockup of the ad. 

5. Proof using a checklist.  Make necessary corrections.  

6. Prepare final copy.

Step #1.  Identify Information.  

Finding the right concept comes from knowing the product, its benefits, to whom the product appeals and why.  

Before students decide on a strategy to sell the product or service, they should find out all they can about the advertiser. Depending on the product or business, students could:

· sample the product,

· talk to people who have used the product,

· invite a representative from the business to visit your class, or

· visit the place of business. 

Students should determine:  

· What they are selling. 

· If it is a product or a service.

· What’s so great about it.

· Who would want it. 

· Why they would want it.

Step #2.  Brainstorm Ideas. 

Now it’s time for students to think of creative ways to tell the advertiser’s message.  Have students think of at least three different design ideas for their ad.
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· Once students have a plan, they must decide what they will say and 

           how they will illustrate the ad. 

Remember, don’t crowd too much information in the ad!

Tips for creating an award-winning ad!

· Use a large illustration or headline to get the reader’s attention.

· Use a simple layout.  Don’t crowd too much information in the ad.  

· Make it easy to see the business name or logo.  Let the reader know whose ad it is.

· Neatness counts.

· Proof for accuracy in information and spelling!
Step #3.  Sketch Ideas. 

The next step is to draw several thumbnail sketches.  

This is just to show where or how to place elements in the ad.  

No need to write actual copy or detailed illustrations.  Students 

should continue this sketching process until satisfied with their designs.  

Step #4.  Draw a mock-up of the ad.  

Once students have decided on the layout, they are ready to draw a mock-up of the ad in pencil. The mock-up should include actual copy and illustrations, but students should not spend a lot of time making this perfect. They should save their best work for the final version.  

Students should make revisions to the mock-up until they are satisfied with their design.  

Step # 5.  Proof the mock-up and make necessary corrections.  

Does Your Ad Pass the Test?  This step is very, very important!

Did student include?   


 FORMCHECKBOX 
the business name?

 FORMCHECKBOX 
logo?

 FORMCHECKBOX 
location or contact information?

 FORMCHECKBOX 
 Are all words spelled correctly? 

 FORMCHECKBOX 
 Are all numerals copied accurately?

 FORMCHECKBOX 
  Does the ad fit WITHIN the borders of the ad size?

 FORMCHECKBOX 
 Are lines clear?  Is the print easy to read?  

 FORMCHECKBOX 
 Is the ad neat and clean?

If students can answer yes to these questions, they are ready to draw the final copy.  

Step #6.  Prepare Final Copy.
For Hand-drawn entries:

· Lightly sketch the ad in pencil. 

· Make sure all lines fit WITHIN the borders.

· Use a ruler to make sure alignments and spacing are correct.  

· Neatness is important!  

· Check for accuracy. Correct errors, if needed.

· Draw the ad in black ink, tracing over pencil lines.   
· When ink is dry, neatly erase pencil marks.
For Computer Generated ads:

· Make corrections from mock-up (step 5) if necessary. Then print the final copy. 
Neatly print name, grade, school and teacher’s name on the Entry Form.  Spell correctly.  

If student’s ad is published, this is the information that will be included in the paper. 

Students are now ready to submit their ads for possible publication in The Free Lance–Star.  
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Encourage creativity.  Have students Play around with ideas.  Share ideas.  Get feedback from classmates.  





Often, when working on a creative brief, our marketing department will play silly games, such as tossing a balloon around the room as they shout out new ideas.  





Don’t make this mistake!  











